EVERYONE IS WELCOME

GETTING INVOLVED

NOTES

Company Drinks does many different
things and it’s easy to join!

We have regular events and activities
all year, such as:

Credit to Communitá Frizzante in Rovereto
who are doing Company Drinks Italian style
since 2019

We are welcoming to everyone and
all ages.
All our activities are FREE and are
listed on our website.
Sign up to our mailing list to get the
latest news and updates at
companydrinks.info/contact

– Induction Sessions for the
Grow Club
– Monthly Hopping Afternoons
– Regular Community Lunches
– Socials and Fairs
– Picking Trips and Walks from April
to October
– Holiday Programmes for families and
carers with children
– Molecular Fizz training
programmes for young people
(Check our website for more
or look out for our posters in local
libraries)
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Children always need to be
accompanied by an adult.
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If you have access or mobility
requirements, please contact us
prior to the event.
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HOW TO FIND US
Company Drinks Pavilion
Barking Park, Longbridge Road
Barking IG11 8TA

companydrinks.info

HOW TO CONTACT US
contact@companydrinks.info
+44(0)7784 461 277
(This number is only in use Thursday and Friday
afternoons 12–4pm. If you have an urgent enquiry,
reach us via contact@companydrinks.info)

Company
Drinks

Economy is a strange beast. Everybody is
exposed to economics everyday – but nobody
seems to believe we can have any impact
on it. Company Drinks aims to challenge
this understanding, and help people see the
economy as something we are all involved in,
which is diverse and part of everyday life, not
just something we have to leave to experts.
This idea follows the call to ‘Take Back the
Economy’. In this book, the idea of a diverse
economy is represented as an iceberg. Above
the waterline are the ‘official’ parts of the
economy that we’re encouraged to value: paid
work, high-street shops, capitalist production.
But below the waterline, we see the vast
range of practices, places, organisations and
relationships that contribute to the economics
of everyday life. When we see the whole
iceberg above and below the waterline, the
‘economy’ as we have known it melts away.

2019/2020

 Economy as iceberg.

The economy of Company Drinks is like an
iceberg, but we use the image of a drinks
cabinet instead. We want to use our company
to help Take Back the Economy, and invest in
the commons and the common good. Money
is important to all of us, but we want to feature
and celebrate all the contributions we make
that are not monetary, and prioritise social
return over financial return. When it comes to
cash and trade we have some simple rules:
don’t exploit, don’t colonise, don’t profiteer.
The book Take Back the Economy: An Ethical
Guide for Transforming Our Communities
(TBTE) is published by J. K. Gibson-Graham,
Jenny Cameron, and Stephen Healy.

FOLLOW US

 Hopping volunteer’s balance sheet breaking
down the financial and non-financial ‘ins and
outs’ of a day picking hops.

@goingpicking on social media
 Company Drinks tablecloth listing all the
activities that contribute to our economy.

This page collates quotes and ideas from
regular Company Drinks collaborators and the
wider Community Economy Research Network

Company Drinks is a Community Drinks Company with a
strong USP: we grow, pick and make all of our drinks in
Greater London, in Barking and Dagenham to be precise.
Normally we use this brochure to show you WHAT we do,
and the broad range of drinks we’ve produced each year
since we started in 2014. This year, we want to highlight the
WHY behind our drinks company.
Company Drinks is a drinks enterprise along with many other
things. We are a community space, a growing club, a picking
crew, a training space, a kitchen, a social enterprise and a
research centre, to name a few. We are happily messy, not
because we don’t know what we’re doing, but because we
enjoy the richness that comes from allowing more than one
thing at a time.
The reason we make drinks is that drinks are popular and
they can easily connect many different forms of culture:
food cultures, rural farming cultures, cultures of hospitality,
contemporary art, histories of going-picking and urban
working class cultures. The reason we are also a company
is to be able to set our own business terms, and to create a
community economy that puts social return before financial
return, and acknowledges everyone’s contribution.
Company Drinks is about making use of the resources,
ideas and ambitions we have, individually and in common.
It’s about being a functioning company AND being in good
company, at one and the same time. It’s about creating a
safe space where we can produce something useful, with
and for each other.

1. Community
Making community and culture by making drinks together

Over the years Company Drinks
has met, connected with and made
deals with many individuals and
groups, locally and afar, who all
invest in community and society:
local history groups, urban growers,
learning centres, feminist brewers,
dance groups, primary
schools, land rights
activists, useful
art galleries,
traditional
bakers, park
rangers, fermentation specialists, practical
all-rounders, radical economists,
general optimists and many others.
We might have different slogans on
our flags, but we share similar values.

Our ways of working and spending time together say a lot
about how we would like wider society to be.

2. Drinks

A drink is not just a drink, a drink can be:

Economic model as communal good

a collector’s item

a learning curve

Remaining unopened and admired
on shelves across the world.

Summer Camp workshop producing BAD Cola from scratch
with Kate Rich from Cube Cola.

a souvenir from a day trip to
the countryside

a foot in the door
Mapping Company Drinks’ economy as a drinks cabinet.

Q: What economic model do we
support with our drinks company?

Annual Blackcurrant Gleaning trip, Maynards Farm, East Sussex.

The Company Drinks flag is flying at our base in Barking Park.

3. Company

A group of drinks-producers on
a visit to see Company Drinks at
the V&A.

it’s also fine by us if it’s just a delicious drink.

A: We want our company to support
a local economy and a community
economy that doesn’t exploit
people or the planet.

